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Part 1:

The value of
data




Data is the new oil. Like oil, data is valuable, but if unrefined it cannot
really be used. It has to be changed into gas, plastic, chemicals, etc. to
create a valuable entity that drives profitable activity. so, must data be
broken down, analysed for it to have value.Data is the new oil. Like oll,
data is valuable, but if unrefined it cannot really be used. It has to be
changed into gas, plastic, chemicals, etc. to create a valuable entity that
drives profitable activity. so, must data be broken down, analysed for it to

have value.

Clive Humby in 2006




H1

Learning to add

value




TOTeM:

Tales of Things and
Electronic Memory
Digital Economy / EPSRC
Edinburgh, UCL, Brunel,
Dundee & Salford

RMIT Classification: Trusted



TOTeM:

Tales of Things and
Electronic Memory
Digital Economy / EPSRC
Edinburgh, UCL, Brunel,
Dundee & Salford

RMIT Classification: Trusted



RMIT Classification: Trusted




RMIT Classification: Trusted



RMIT Classification: Trusted

Lone Twin
To the century
UC Davis
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Singer Sewing
Machine
Voice of Matthew




H2

Personal data as

the next oil




The HAT was a multi-sided platform for personal data developed through

the HAT (Hub-of-all-Things) Project, a £1.2m RCUK Digital Economy-funded
project involving six universities — Cambridge, Edinburgh, Nottingham, Surrey,
Warwick, West of England.

The HAT platform enabled individuals to collect their own personal data
through loT-enabled objects and to control and combine it in any way into
data ‘mash-ups’ that could be shared in a privacy-preserving manner, to help
us make better and more informed decisions in our lives and allow companies
to offer us more personalised and customised offerings




Hub of All Things:

Ng, Speed, Maull, Scharf,
Rodden, Parry,
Crowcroft, Luger

HORIZONTALS

HAT Project: Personal data as the next oll
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Hub of All Things:

Ng, Speed, Maull, Schart,
Rodden, Parry,
Crowcroft, Luger
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#1
The thing about

dinosaurs...




Please take a plastic dinosaur




“That awkward moment when you realize plastic dinosaurs
are made of actual dinosaurs.”

@BrianRathbone 6:08AM GMT 15t February 2016




Deep ecology



Take a tag and write a personal memory about any
experience that the plastic dinosaur recovers for you...

Attach it to the dinosaur and pass it on to someone
else.




Part 2:
The digital

economy
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The Value Chain

A “push” model of how value is created
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Players (eg. Other customer, suppliers, competitors, regulators, media etc.)

Value cocreation (ie. integration of resources)

Stefan Michel
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Value cocreation (ie. integration of resources)

Stefan Michel




If you change the representation of value,
can you change the values that you can represent?




H3

Coffee cups as
wallets




KASH Cups:
Speed, Verkerk,
West, Ginting
Munthe, Rankin &
Nissen
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H4

Coffee machines to

help us with ethical
choices
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BitBarista:

Pschetz, Tallyn,
Gianni & Speed
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BitBarista:

Pschetz, Tallyn,
Gianni & Speed
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H4

Hair dryers that

become devices for
balancing energy




GigBliss: Hairdryers for balancing energy
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BitBarista:
Pschetz. Speed,
Gianni, Snow & Ma
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If you change the representation of value,
can you change the values that you can represent?




H2
The thing about

money...




Please take a dollar coin




Deep ecology



Take a sticker and give the dollar some historical data...

Attach it to the coin and pass it on to someone else.




Part 3:
Can money

save the
world?




"Put your money where you want the world to go. It’s as simple and
as powerful as that"— Christiana Figueres, Former Executive

Secretary UNFCCC

Mainstream banks still fund climate destruction, with £2 trillion
invested in the fossil fuel industry’s growth since 2016, and S50
trillion invested by pension funds globally, there is huge power in
“voting with our pounds”.
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Jessop 2013 https://www.youtube.com/embed/A-HXVEanAoY




Banks don't hold your money

Jessop 2013 https://www.youtube.com/embed/A-HXVEanAoY




Banks don't hold your money
Banks hold your data

Jessop 2013 https://www.youtube.com/embed/A-HXVEanAoY




HS

Adding conditions

to the money that
VOu give away
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If Then Give
Rankin, Elsden,
Trotter, Davies,
Vines, Speed




Seismic Seesaw
#ConditionalGiving

HDXCHAIN
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HO

Money laundering
(the right way)
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FTML: Data
Laundering
Rankin, Disley,
Morgan, Elsden,
Vines, Speed



FT M L <Financial Transaction
Markup Language/>

Data Laundering




FTML: Laundering
Rankin, Disley,
Morgan, Elsden,
Vines, Speed

Concept Chris Speed, Chris Elsden and Martin Disley
Design and Development Martin Disley
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"Put your money where you want the world to go. It’s as simple and
as powerful as that"— Christiana Figueres, Former Executive

Secretary UNFCCC

Mainstream banks still fund climate destruction, with £2 trillion
invested in the fossil fuel industry’s growth since 2016, and S50
trillion invested by pension funds globally, there is huge power in
“voting with our pounds”.
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H3

Let’s launder some

money...




Please take the dollar coin




Deep ecology



Take a sticker and give the dollar some conditions of
what to be spent on...

Attach it to the coin and pass it on to someone else.




#Footnotes




If you change the representation of value,
can you change the values that you can represent?
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Does money, as meaningful data set, offer designers an entirely new design
material to better engage them in social, environmental and economic research?
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Does money, as meaningful data set, offer designers an entirely new design
material to better engage them in social, environmental and economic research?

If money is to move into a condition in which it can be associated with multiple
values, is it possible for those values to begin to drive values based transactions?

If we can recognise a river as a living entities in law, what happens when we give it a
bank account?
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